
SPILLOVER

• Which consumption activities advance or limit other private consumption as spillover within and 

between consumption domains unfolds dynamically over time?

Which psychological and social mechanisms govern spillover between consumption activities?

• How can young people be encouraged to reflect their own consumption patterns?

In how far do they translate those reflections into real‐world behavioural change?

Spillover behaviour among young Austrians

International and national policies call on private citizens to enact behavioural

change across multiple consumption domains covering all areas of life.

However, a consumer’s activities are not independent from each other but

interact, influence and trade off against each other. Undertaking a certain

consumption activity may infect consumption in other domains, also

known as spillover effect. This may cut both ways: for instance, eating less

meat may encourage a person to take up even more ambitious behaviours like

cycling to school, or may be used to justify carbon-intensive consumption like

going on holiday by air travel.

Consequently, the SPILLOVER project investigates how behavioural

change in one domain may act as a seed for following changes in other

domains. Positive and negative spillover effects may play a critical role in

estimating the scope of potential behaviour changes. There is wide agreement

that cross-activity spillover effects matter; it is less clear, though, where and

why spillover emerges between particular behaviours, or, which learning

interventions could help consumers gradually rearrange their everyday

routines.

SPILLOVER accompanies young Austrians in the constitutive

biographical phase before, during and after their final schoolyear, on the

one hand collecting detailed longitudinal data how their consumption activities

and preferences evolve, and on the other hand co-designing a learning

programme ready for upscaling to other schools all over Austria.

Understanding and empowering spillover behaviour for low carbon consumption among young Austrians

Fragebogenerhebung 2020 und 

2021

Fokusgruppeninterviews 

2022

• Familie und Freunde haben größten Einfluss bezüglich Klima-Einstellungen 

und klimarelevanten Verhaltensweisen

• Wenig Einflussnahme durch Schule und Unterricht, BNE-Themen wenig 

behandelt

→ These: Es passiert wenig bis gar nichts bezüglich BNE in Schulen, deshalb 

sind Maturant:innen bzw. Schulabgänger:innen, denen diese Werte und 

Verhaltensweisen nicht aus dem Elternhaus mitgegeben werden, gar nicht in der 

Lage nachhaltig zu leben (Kompetenzen diesbezüglich fehlen!)

FRAGEBOGEN-ERHEBUNG

unter Lehramtsstudierenden im Bachelor an Universität

Innsbruck und weiteren Universitäten in Österreich

Erstellung Lernprogramme mit Studierenden, Lehrpersonen und 

Schüler:innen

Einbettung der Lernprogramme in konstruktivistisches

Setting

Literatur (Auswahl):

Blanken, Irene; van de Ven, Niels; Zeelenberg, Marcel (2015): A meta-analytic review of moral licensing. In: Personality & social psychology bulletin 41 (4), S. 540–558. DOI: 

10.1177/0146167215572134.

Monson, Kate (2015): How do young people engage with climate change? The role of knowledge, values, message framing, and trusted communicators. In: WIREs Clim Change 6 (5), S. 523–534. 

DOI: 10.1002/wcc.353.

Höchli, Bettina; Brügger, Adrian; Abegglen, Roman; Messner, Claude (2019): Using a Goal Theoretical Perspective to Reduce Negative and Promote Positive Spillover After a Bike-to-Work Campaign. 

In: Frontiers in psychology 10, S. 1–19. DOI: 10.3389/fpsyg.2019.00433.

Seebauer, Sebastian (2018): The psychology of rebound effects: Explaining energy efficiency rebound behaviours with electric vehicles and building insulation in Austria. In: Energy Research & Social

Science 46, S. 311–320. DOI: 10.1016/j.erss.2018.08.006.

Shirani, Fiona; Groves, Christopher; Parkhill, Karen; Butler, Catherine; Henwood, Karen; Pidgeon, Nick (2017): Critical moments? Life transitions and energy biographies. In: Geoforum 86, S. 86–92. 

DOI: 10.1016/j.geoforum.2017.09.006.

Sintov, Nicole; Geislar, Sally; White, Lee V. (2019): Cognitive Accessibility as a New Factor in Proenvironmental Spillover: Results From a Field Study of Household Food Waste Management. In: 

Environment and Behavior 51 (1), S. 50–80. DOI: 10.1177/0013916517735638.

Sloot, Daniel; Jans, Lise; Steg, Linda (2018): Can community energy initiatives motivate sustainable energy behaviours? The role of initiative involvement and personal pro-environmental motivation. 

In: Journal of Environmental Psychology 57, S. 99–106. DOI: 10.1016/j.jenvp.2018.06.007.

Steinhorst, Julia; Klöckner, Christian A.; Matthies, Ellen (2015): Saving electricity – For the money or the environment? Risks of limiting pro-environmental spillover when using monetary framing. In: 

Journal of Environmental Psychology 43, S. 125–135. DOI: 10.1016/j.jenvp.2015.05.012.

Thøgersen, John; Ölander, Folke (2003): Spillover of environment-friendly consumer behaviour. In: Journal of Environmental Psychology 23 (3), S. 225–236. DOI: 10.1016/S0272-4944(03)00018-5.

Verplanken, Bas; Wood, Wendy (2006): Interventions to Break and Create Consumer Habits. In: Journal of Public Policy & Marketing 25 (1), S. 90–103. DOI: 10.1509/jppm.25.1.90.

Wray-Lake, Laura; Flanagan, Constance A.; Osgood, D. Wayne (2010): Examining Trends in Adolescent Environmental Attitudes, Beliefs, and Behaviors Across Three Decades. In: Environment and 

Behavior 42 (1), S. 61–85. DOI: 10.1177/0013916509335163.

Yadav, Rambalak; Pathak, Govind Swaroop (2016): Young consumers' intention towards buying green products in a developing nation: Extending the theory of planned behavior. In: Journal of

Cleaner Production 135, S. 732–739. DOI: 10.1016/j.jclepro.2016.06.120.

lisa.pichler@uibk.ac.at


